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Bühler and SACB showcase power of strategic partnerships at 87th AGM
[bookmark: _Hlk167366898]Johannesburg (South Africa), 21 August 2025 – Strategic collaboration between technology providers and industry associations remains central to building a sustainable food processing sector. This was evident at the 87th Annual General Meeting (AGM) of the South African Chamber of Baking (SACB), where global technology leader Bühler highlighted how partnerships drive innovation, knowledge exchange, and sector-wide progress.
“Partnerships with industry associations are essential to Bühler's commitment to innovation, sustainability, and collaboration across the food and feed value chains,” says Taryn Browne, Head of Marketing at Bühler Southern Africa. “These platforms connect us with stakeholders who share similar challenges and aspirations, enabling meaningful dialogue and co-creation.”
Leanne Goondi, Operations Manager at SACB, adds: “Our partnership with Bühler is built on shared values and a mutual commitment to progress. Bühler brings global expertise, while SACB provides the networks and local platform for meaningful industry impact.”
Customer Insight and Industry Platforms
Through associations like SACB, Bühler gains valuable insights into evolving customer needs. “Technical working groups and knowledge exchanges give us a window into customer priorities, from equipment design to energy efficiency,” notes Browne. “These events allow us to demonstrate our expertise while contributing to the collective intelligence of the industry.”
The SACB AGM itself has become a dynamic forum. “It is far more than a statutory gathering,” explains Goondi. “It is where industry leaders reconnect, reflect on progress, and reimagine the future of baking in South Africa.”
Technical Contributions and Trends
At this year’s AGM, Bühler presented on starch valorisation, showing how processors can reduce waste, improve recovery, and support circular economy models. “The feedback was highly encouraging,” says Browne. Goondi agrees: “Sessions like these add immense value, offering practical insights into efficiency and sustainability.”
Both Bühler and SACB are aligned on the key trends shaping the sector: sustainability and energy efficiency, automation and digitalisation, stronger food safety and traceability, and in Southern Africa a focus on local sourcing, skills development, and resilience to climate and supply chain disruptions.
“The presence of global technology leaders like Bühler enriches the conversation, sparks new ideas, and ensures our members are exposed to best practices and future-ready solutions,” Goondi says.
Future Outlook
The 2025 AGM programme received strong feedback for its expert speakers, relevant topics, and balance between technical insights and networking. Beyond events, SACB continues to support industry development through training partnerships with FoodBev SETA, SAQA, and the QCTO, while maintaining close collaboration with regulatory and industry bodies.
For Bühler, these relationships are vital. “Strong ties foster a culture of innovation and unity in addressing systemic challenges like food security, climate adaptation, and supply chain resilience,” reflects Browne.
As Goondi concludes: “These efforts reinforce SACB’s role as a trusted and forward-thinking industry body, and cement its position as a champion of continuous learning, innovation, and excellence across the South African baking sector.”
With industry challenges becoming increasingly complex, partnerships like this will be pivotal in shaping a sustainable and innovative future for food processing in Southern Africa.
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About Bühler 
Bühler is driven by its purpose of creating innovations for a better world, balancing the needs of economy, humanity, and nature in all its decision-making processes. Billions of people come into contact with Bühler technologies as they cover their basic needs for food and mobility every day. Two billion people each day enjoy foods produced on Bühler equipment; and one billion people travel in vehicles manufactured using parts produced with Bühler solutions. Countless people wear eyeglasses, use smart phones, and read newspapers and magazines – all of which depend on Bühler process technologies and solutions. Having this global relevance, Bühler is in a unique position to turn today’s global challenges into sustainable business. 
As a technology partner for the food, feed, and mobility industries, Bühler has committed to having solutions ready to multiply by 2025 that reduce energy, waste, and water by 50% in the value chains of its customers. It also proactively collaborates with suppliers to reduce climate impacts throughout the value chain. In its own operations, Bühler has developed a pathway to achieve a 60% reduction of greenhouse gas emissions by 2030 (Greenhouse Gas Protocol Scopes 1 & 2, against a 2019 baseline). 
Bühler spends up to 5% of turnover on research and development annually to improve both the commercial and sustainability performance of its solutions, products, and services. In 2023, some 12,500 employees generated a turnover of CHF 3.0 billion. As a Swiss family-owned company with a history spanning 164 years, Bühler is active in 140 countries around the world and operates a global network of 105 service stations, 30 manufacturing sites, and Application & Training Centers in 25 locations.
www.buhlergroup.com
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